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Flourish Bread – Food Entrepreneur Branding & Marketing

Created brand identity, logo, style guide, website, 
social accounts, Etsy store, business cards, marketing 
plan food product, shipping/packaging logistics, full 
brand build. 

Research and generation of alternatives to selling 
online like:

• Farmer’s markets with vehicle wrapped 
bread/milk truck

• Pop-ups at local boutique markets
• Partner with local farm & store deliveries
• Nantucket weekend ferry delivery
• Sell backing kits to bake at home
• Teach online classes
• Monthly delivery subscription with a new recipe 

and ingredients each month + live online demo.



Wrote application for Zicklin School of Business Capstone Consulting project application, 
which was accepted.



Terri Cole – Strategic Research 

Strategic research (analytics and keyword research) led 
to a client repositioning her entire business and filling 
online bootcamps.

We offered a free 1 hr Masterclass and filled the first 
bootcamp: 15 seats at roughly $2,000 each.

Since then, she has written a book about boundaries 
and evolved the bootcamp to lower price, more videos 
and self-paced.

Helped transition her business from a one-on-one 
therapist to multifaceted business with website, blog 
using keyword research, podcast, email marketing, peer 
co-marketing partnerships, and run workshops at 
Omega & Kripalu, and live and online events.



Boxx – Small Business Branding & Marketing

Created brand identity, logo, style guide, web site, 
analytics,  social accounts, stationery and pitch deck.

Research regional marketing opportunities and costs 
including:

• Trade Shows
• Out of Home Advertising
• Business Partnerships e.g. Home Depot, Garden 

Time
• Regional print and online magazines e.g. Hudson 

Valley Happenings, Mofley Media, Outfront Media
• Google Ads 



Helped write Urban Future Prize Competition application.

Wrote application for Zicklin School of Business Capstone Consulting project application, 
which was accepted.



Camp River Rock – VRBO 

Created brand identity, logo, website, social accounts, 
business cards, stationary, photographed property and 
helped set up their VRBO listing.



Packaging

Promax|BDA Design Awards North America — Silver Winner, 3-
D Promotional or Sales Kit

Part of a larger 360° integrated campaign including national 
upfront sales meeting presentation, sizzle reel, template 
system, email campaign, microsite, and marketing collateral.

Custom-designed and fully printed 3D promotional packaging 
sent by Account Executives to Media Planners and Buyers at ad 
agencies during the upfront sales season. The main package 
showcased our “10 Items or Less” series concept — each 
snack tin inside was custom-wrapped with series descriptions 
and advertising opportunities for our most popular original 
programming, accompanied by a personal note from the 
executive team.



Artist Bio & Statement - Writing Sample
Biography
Born and raised in Connecticut (US), Eric comes from a long line of artists and craftsmen and entrepreneurs. 
His mother is an artist and studied and taught art when he was a kid and even built a studio and a darkroom 
attached to their house. From an early age, Eric had a deep appreciation and connection to the art world, 
picking up his first camera–an old Canon AE-1–when he was in middle school.

Intrigued by the layering of data and the interdisciplinary approach to understanding science and the natural 
world, Eric went on to study Geographic Information Systems and earned a geology degree from Union College.

“I have always been a visual learner and I found that I was better expressing myself and my thoughts visually 
than with the written word.”

Artist Statement
Often each of Eric’s collections starts with an exploration of something from a new perspective using a 
scientific approach–researching and analyzing with an attempt to create a specific outcome. But as the journey 
progresses and evolves, he surrenders to the process of finding the unexpected and lets the stories emerge on 
their own through his photographs.

In his latest series, Micro Landscapes – Small on a Large Scale, Eric examines the direct connection of what is 
happening on the larger macro environment is also happening on the micro level. Nature is literally our 
connection to the planet–everything we have is here: food, water, life. spiritual connection. These tiny geode 
structures are literally the building blocks for everything around us– they play a major part in how we connect 
with the world we live in.

“I just want to do something to me that makes sense, and something I can get behind.” This series invites 
people to see things differently, to take a minute to travel with him through the realms of nature and explore 
what’s right in front of us in a thought provoking way.

Using a 50MP camera and a macro lens, Eric is able to reach a depth of detail in a tiny piece of nature that is 
almost invisible to or overlooked by the human eye. Each image is a composite of over 400 phots focused at just 
a micron’s distance apart, bringing many layers into focus at the same time. The results are crystal clear and yet 
abstract, invoking the beauty and magnificence of nature that is repetitious on the smallest and grandest scale.
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